
2009 NFL SPONSORSHIPS
THE BEST MEDIA VALUE PERIOD.
ON ROGERS SPORTSNET & SPORTSNET.CA

ROGERS SPORTSNET'S 25 GAME NFL PACKAGE

Don’t miss out. Contact your Sportsnet account executive today.

Sponsorship opportunities: Timing: Sep 2009 – Jan 2010

• Opening / closing billboards
• 6 x :30 spots  
• Product exclusivity (half game)
• NFL Insider feature in Connected (17weeks)

• 1 x :05 billboard + 1 x :30 spot per week
• sportsnet.ca sponsorship package

• Custom adspot at top of NFL homepage 
and on all NFL articles pages

• 1 million brandsell banner ads impressions

3. HALFTIME SPONSORSHIP

• Opening / closing billboards
• 3 x :30 spots 
• Product exclusivity for halftime
• NFL Insider feature in Connected (17weeks)

• 1 x :05 billboard + 1 x :30 spot per week
• sportsnet.ca sponsorship package

• Custom adspot at top of NFL Score & 
Schedules pages

• 750,000 brandsell banner ads impressions

2. QUARTER SPONSOR

Rogers Sportsnet has expanded its NFL offering significantly for the 2009 season with the acquisition of the 
NFL Network Thursday Night package. This 8 game package is highlighted by the December 3rd game at 
the Rogers Centre between the Buffalo Bills and the New York Jets. 

Added to our established 17 game Sunday Afternoon package which offers viewers the choice of two games 
per week across our four channels, Sportsnet will feature match-ups with the NFL's top teams including the 
defending Superbowl champion Pittsburgh Steelers (3 games), the finalist Arizona Cardinals (4 games), 
New England Patriots (3 games), New York Giants (4 games), Dallas Cowboys (5 games), Indianapolis 
Colts (3 games) and the defacto hometown Buffalo Bills (6 games). 

• Opening / closing billboards
• 3 x :30 spots  
• Product exclusivity for quarter
• NFL Insider feature in Connected (17weeks)

• 1 x :05 billboard + 1 x :30 spot per week
• sportsnet.ca sponsorship package

• Custom adspot at top of NFL Players,   
Stats, and Team pages

• 750,000 brandsell banner ads impressions

4. CONNECTED UPDATE SPONSORSHIP

• Choice of 1 of 4 Connected Updates within 
the game

• Opening billboard
• 1 x :30 spot
• NFL Insider feature in Connected (17weeks)

• 1 x :05 billboard + 1 x :30 spot per week
• 500,000 brandsell banner ads impressions

Program 2+ 18+ 18-34 18-49 25-54 2+ 18+ 18-34 18-49 25-54
NFL Football - Sunday Afternoon 133 125 28 68 77 101 95 20 52 59
NFL Football - Thursday Night 335 314 67 175 203 256 242 54 138 157
NFL Football - Friday/Saturday Night 335 314 67 175 203 256 242 54 138 157

Persons (000)
Fall 2009 National Estimates

Men (000)

$400,000 

$250,000 

$250,000 

$125,000 

1. FULL GAME SPONSORSHIP
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Full Game Sponsor Position on sportsnet.ca:
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Quarter Sponsor Position on sportsnet.ca:
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Halftime Sponsor Position on sportsnet.ca:


