


REACHING MALE AUDIENCES
TELEVISION
� SPORTSNET, ONE, OLN, G4, BIO, and now… FX CANADA

PUBLISHING
� SPORTSNET MAGAZINE, CANADIAN BUSINESS, MACLEANS, 
PROFIT, MONEY SENSE

RADIO
� 13 MALE TARGETED STATIONS
� SPORTSNET RADIO THE FAN 590/960, SONIC, KROCK, NEWS 
BRANDS

DIGITAL
� 100 MALE ORIENTED SITES
� NBA.COM, COMPLEXMEDIA NETWORK, KIOSKEA.NET,  
SCIENCEDAILY.COM 

THE BLUE JAYS

ROGERS CENTRE
� UFC, NFL, MOTOCROSS, MONSTER JAM, CONCERTS



HOME TEAM SUCCESS
� SEASON-TO-DATE, THE BLUE JAYS ARE 
UP IMPRESSIVELY VS. KEY DEMOS
COMPARED TO THE SAME TIME LAST YEAR.

� THE KEY ADULT 25-54 BUYING DEMO UP 21%!

Average Minute Audience (000)

2010 2011

145
176

93
113

86
100

A 25-54 M 18-49 A 18-34

Source:  BBM PPM Total Canada, 
2010 STD April 5 – October 2
2011 STD – April 1 – September 27



ROGERS BROADCAST 

� GREAT BROADCAST ASSETS

LAST 9 MONTHS



ROGERS BROADCAST

� GREAT BROADCAST ASSETS

� HERE TO WIN 

� AGGRESSIVELY PURSUING 
QUALITY CONTENT

� BRAND EXTENSIONS

LAST 9 MONTHS



ROGERS BROADCAST

5.5
MILLION
SUBSCRIBERS



RADIO





ACQUISITION HIGHLIGHTS



NHL ON SPORTSNET

CANUCKS  ARE THE #1 PROGRAM IN 
VANCOUVER*

OILERS  ARE THE #1 PROGRAM IN 
EDMONTON

FLAMES  ARE THE #2 PROGRAM IN 
CALGARY

LEAFS  ARE THE #20 PROGRAM IN 
TORONTO

SENATORS  ARE THE #15 PROGRAM 
IN OTTAWA



PROGRAM RANKINGS | A 25-54 | VANCOUVER EM 

Rank Program Channel Rtg%

1 HOCKEY:CANUCKS Sportsnet Pac+ 11.4

2 BIG BANG THEORY CTV 9.9

3 AMAZING RACE 17 CTV 8.3

4 SURVIVOR:REDEMPT ISL Global 8.1

5 GLEE Global 7.6

6 SURVIVOR:NICARAGUA Global 7.3

7 HOCKEY:CANUCKS SN:Vancouver Hockey 6.7

8 HOUSE Global 6.7

9 $#*! MY DAD SAYS CTV 6.3

10 AMERICAN IDOL 10 AP CTV 6.1

11 LIE TO ME Global 5.9

12 GREY'S ANATOMY CTV 5.9

13 H.N.I.C. GAME #1 & 2 CBC 5.8

14 BONES Global 5.7

15 NCIS Global 5.6

16 CRIMINAL MINDS CTV 5.5

17 THE MENTALIST CTV 5.4

18 NEWS HOUR Global 5.3

19 NCIS: LOS ANGELES Global 5.2

20 HAWAII FIVE-O Global BC (CHAN/CHBC)+ 5.1

Source: BBM Canada; Vancouver EM, from Oct 1/10 to April 10/11; Min 6 airings



BIG LEAGUE PROGRAMMING

162 BLUE JAYS GAMES
PRE & POST GAME

A PERFECT DAY
500 MLB GAMES  
ALL STAR GAME HOME RUN DERBY
PLAYOFFS WORLD SERIES



NEW TEAM MEMBERS

STEPHEN BRUNT
DAMIEN COX
SHI DAVIDI

GREGG ZAUN
ADRIANO BELLI

MICHAEL GRANGE
JEFF MAREK
HAZEL MAE

ON AIR TALENT



SPECIALTY SERVICES



“If you’re a Canadian fan of premium-content TV, 
FX now stands for “freakin’ exciting.”
Bill Harris, Sun Media

“Great news for Canadians, FX is coming to Canada.”
Adam Wright, TVDoneWright.com

“The arrival of FX Canada makes it certain that 
Canadian viewers will see one of this fall’s most 
talked-about and provocative new shows…
American Horror Story.”
John Doyle, Globe and Mail

"...aggressive new 
programming strategy from 
Rogers should also throw a 
North American Horror Story 
scare into rival broadcasters 
in Canada this fall."

“…big thanks to Rogers for this welcome news: 
“Rogers Media preps FX Canada”…”
Denise Duguay, Montreal Gazette

"Rogers' announcement 
last Saturday in Los 
Angeles that they have 
partnered with Fox on 
importing FX finally brings 
one of the most prized 
U.S. cable programming 
brands north of the 
border."
Bill Brioux, The Canadian Press
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